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USO Deploys Its First Installment of “Operation Gridiron: Huddle with the Troops” to Military in the Persian Gulf
Tour Lineup Includes Private Coaching, Free Football Clinics and a Championship Tournament Led By Eight of Today’s Most Renowned Football Celebrities
ARLINGTON, Va. – The USO will soon deploy an impressive lineup of eight NFL champions, pro-bowl players and sports personalities to the Persian Gulf region as part of its new entertainment initiative, “Operation Gridiron: Huddle with the Troops.”  During the week-long USO/Armed Forces Entertainment tour, the football luminaries will visit with troops, sign autographs, act as guest coaches and instruct military players on the fundamentals of football.  Tour participants include:
· Bobby Bell, University of Missouri
· Todd Blackledge, Penn State/ESPN College Football Primetime 
· Kenny Jackson, Penn State 
· Mike McCrary, Wake Forest University
· Joe Mickles, University of Mississippi
· Chris Spielman, Ohio State University/ESPN College Football Color Analyst
· Larry Webster, University of Maryland
· Bobby Wilson, Michigan State University
The first installment of the "Operation Gridiron" series, this tour continues the USO’s tradition of bringing professional athletes, sports commentators and sports-related events to service members stationed overseas.  Centered around the game of football, the program will extend beyond a traditional USO tour, allowing celebrities the chance to establish relationships with troops and use the sport as a vehicle to convey the nation’s gratitude and support.  
"The USO is always looking for ways to reach our service men and women serving overseas,” said president and CEO Edward Powell.  "Our new ‘Operation Gridiron’ initiative does just that, it takes our commitment to the troops in the Gulf.  And what better way to show them that America’s cares than by sending over football celebrities who will mentor them about the game."
Since the earliest days of World War II, the USO has supported America’s service members through a variety of programs.  Perhaps most visible are the celebrity entertainment tours, made famous through the participation of film and music stars of the 1940’s.  Modeled after 2005’s “Operation Hardwood,” a USO tour that continually leads teams of deployed troops through an assortment of basketball tournaments and championships, and “Operation Links” which features PGA golfers, “Operation Gridiron” is sure to be a hit among the military’s football fans.
-more-
For more than 66 years, the USO's mission has remained the same: to support U.S. troops and their families wherever they serve -- until every one comes home. Carrying on this tradition, the USO produced 58 tours and staged 328 special events last year, to include troop performances, autograph sessions, hospital visits and movie screenings.

AT&T, Inc., is the official telecommunications sponsor of USO entertainment tours.  For a list of USO tours, visit www.uso.org/whatwedo/entertainment.  To learn more about the USO or to find out how to support the troops, visit www.uso.org. 
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About the USO

For more than 66 years, the USO (United Service Organizations) has been providing morale, welfare and recreational services to U.S. military personnel and their families.  The USO is a nonprofit, charitable organization, relying on the generosity of the American people to support its programs and services.  The USO is supported by Worldwide Strategic Partners AT&T Inc., BAE Systems North America, Clear Channel Communications, The Coca-Cola Company, DRS Technologies, Inc., Military Channel, S & K Sales Co., TriWest Healthcare Alliance and The Walt Disney Company.  Other corporate donors, including the United Way and Combined Federal Campaign (CFC-11381), have joined thousands of individual donors to support the USO.  For more information on the USO, please visit our Web site at www.uso.org.
