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LATIN SUPERGROUP LAS 3 DIVAS 
SHOWCASE NEW ALBUM WITH
MILITARY TOUR THROUGHOUT PACIFIC RIM

Armed Forces Entertainment and Gibson Guitars 
partner to bring Latin music to troops overseas

Las 3 Divas, a vibrant Latin group bringing together the seasoned musical talents of Shelly Lares, Elida Reyna and Stefani Montiel, kick off their first self-titled Tejas Records release by bringing their live show to US troops stationed overseas at military bases in Guam, Korea, Okinawa and Japan Sept. 30 through Oct. 16. Hosted by Armed Forces Entertainment and Gibson Guitars, the Las 3 Divas bring a much-desired genre of entertainment to military personnel.

“Our troops stationed overseas have been asking for entertainment like the Las 3 Divas for a long time,” said Ms. Rose Burrus, acting chief of Armed Forces Entertainment. “It’s a piece of American culture that we bring to service personnel, and we are thrilled to have the opportunity to partner with Gibson Guitars to bring them first-class Latin entertainment.”

Often referred to as Latin’s sexiest and most talented vocalists, each diva has won a Female Entertainer of the year award during her extensive career. In addition, Lares and Reyna made history in 2003 by becoming the first females to win the Tejano Music Award for Vocal Duo of the Year, with their smash hit “Amiga.” 

As part of the partnership, Las 3 Divas will be giving away a DR-200 Acoustic Collection Epiphone Guitar at each of their performances. “These ladies combined their Latin influence and their talents-singing and playing Hip Hop, Tejano, Country, and Romantica—to bring more people original Latin music,” said Robert Trevino, director of Latin relations with Gibson Guitars.
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“Latin music is climbing the charts. The Divas are climbing the charts—and Gibson is honored to have the opportunity to bring such wonderful music to our troops serving overseas.”

The Latin music genre now estimates annual sales of $249 million. Nowhere is this rising music trend more evident than on American military bases across the world. When Armed Forces Entertainment annually surveys troops overseas to ascertain their entertainment tastes, they receive the same request year after year: Latin.

“The music is upbeat and fun,” said Ms. Burrus. “And that is what Armed Forces Entertainment is about—providing a well-deserved break for our military personnel serving overseas.”

 Maintaining demanding solo careers prior to the formation of Las 3 Divas, the artists were asked to perform a tribute piece together in honor of the late Latin powerhouse, Laura Canales at the Tejano National Convention in August. The performance received such acclaim that the solo vocalists decided it was time to officially join forces and record an album together. Las 3 Divas released their self-titled album in September, and features both single and trio performances by the artists. Tejas Records, one of America’s top independent record labels, produced the album. Its first single “La Cumbia Del Oeste” has already hit number one on Texas Latin radio stations. 
According to the Recording Industry Association of America, the Latin’s heaviest consumer segment is 18 to 29 year olds, with 80 percent of those being younger than 24. This group purchases on average, 43 CDs per year, citing newer, more appealing artists as the reason for this trend. Yet age does not slow this market segment down, the second heaviest Latin music consumers, those aged 30 to 54 years, purchase on average 39 CDs per year, with an average of 189 CD’s in their collection. 

Las 3 Divas begin their whirlwind Armed Forces Entertainment tour on Sept. 27 and return home on Oct. 17. The group will travel with an 11-piece ensemble. The 21-day tour through the Pacific Rim will include Commander Naval Forces Marianas, Commander 36th Expeditionary Wing, Guam (Sept. 30); Anderson Air Force Base, Guam (Oct. 1) Yokosuka Naval Base (Oct. 4); Misawa Air Base, Japan (Oct. 6); Yongson Garrison, Korea (Oct. 8); Kunsan Air Base, Korea (Oct. 9); Camp Casey, Korea (Oct. 11); Camp Humphries, Korea (Oct. 12); Camp Red Cloud, Korea (Oct. 13); and Camp Foster, Okinawa, (Oct. 15-16). Las 3 Divas will also visit several other remote locations during the trip.
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Gibson Guitar is known worldwide for producing classic models in every major style of fretted instrument, including acoustic and electric guitars, mandolins and banjos. Gibson's digital guitar represents the biggest advance in electric guitar design in over 70 years.  Founded in 1894 in Kalamazoo, MI, and headquartered in Nashville since 1984, Gibson Guitar Corp.'s family of brands now includes Epiphone, Dobro, Valley Arts, Kramer, Steinberger, Tobias, Slingerland, Maestro, Baldwin, Hamilton and Wurlitzer. Visit Gibson's website at www.gibson.com.


Armed Forces Entertainment is a military command operation that through the Department of Defense and its various military branches provides entertainment to U.S. troops stationed overseas with priority given to those in contingency operations and remote and isolated locations.
 Founded in 1951 Armed Forces Entertainment brings a touch of home to more than 500,000 troops annually, embracing the best of Americana that stretches across all genres of entertainment.  Armed Forces Entertainment offers entertainers the opportunity to reach an appreciative audience, and fulfill their civic duty to America’s finest and bravest as they serve their

country across the globe. Visit www.armedforcesentertainment.com for more information.
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